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Titulo
Titulo !

The promotion of entrepreneurship from the Mexican university:

* ES Im pO rtante q ue el tema no an exploratory case study
sere p I iq ue a tllt u IOS d e Elizabeth Lizeth Mayer Granados

Facultad de Comercio y Administracion de Tampico, Universidad Autonoma de Tamaulipas

investigaciones previas S ot D, s Uy oS
* Debe ser claro y especifico

Abstract: This article presents a description of the way in which the creation of new companies
is being promoted in Mexican universities. By means of a qualitative study and in the context of
higher education, this case study presents an analysis of the entrepreneurship study programs

Resu me n/ Abst ract and the business incubator of the Universidad Autonoma de Tamaulipas. In this sense, a general
analysis of the offer of incentives and support for entrepreneurial activities to Mexican
Es donde se prese nta genera | mente una university students is presented. Additionally, a description of the ideal components of an

entrepreneurial study program is offered, as well as a comprehensive model for the promotion
of business start ups from the university, in order to serve as a guideline for the design of an
efficient entrepreneurial formation program by universities in Mexico.

sintesis del contenido del articulo

No lleva punto y aparte se considera

Keywords: Entrepreneurship education; University business incubator; Institutional economic

apropiado no extenderse a mas de 200 theory: Univeriie; Meico
palabras. !

Introduction

Entrepreneurial formation in higher education has played a very important role in the
Pala bras clave development of programs to promote business start ups. The first university to implement this

kind of program was the Harvard Business School in 1947, when they created the first Master in
Business Administration (Katz, 2003). This program was followed by many other courses in
several universities (Chicago University; Georgia State University), as well as by the creation of

De be n de reﬂ eja r el conte nido del art |ICU | (0] specialized joumnals (Ewtrepreneurship Theory and Practice; Entrepreneur; Entrepreneurship
. d / d q and Regional Development). These kind of programs have extended their popularity on to many
y sSe recomienda no poner mas de Cinco. places, especially in North America, Europe, Oceania and Africa (Robinson y Haynes, 1991;

™ 11 T 1 AANAT TT . AAATY AT A 1 1 N

Se suelen separar por un punto y coma (;)
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Resumen

° CO n Si ste en un so | 0 p a’ rra fo The promotion of entrepreneurship from the Mexican umiversity:
an exploratory case study
o . .
NO contlene CItaS Elizabeth Lizeth Mayer Granados
H H ‘L Facultad de Comercio v Administracién de Tampico, Universidad Auténoma de Tamaulipas
b I b I I Og rafl Ca S Business Economics Department, Autonomous University of Barcelona

Tampico Tamaulipas, México / Barcelona, Spai

* N ntiene referencias ni
0cCo t ene reterencias Abstract: This article presents a description of the way in which the creation of new companies

ta b I as is being promoted in Mexican universities. By means of a qualitative study and in the context of
higher education, this case study presents an analysis of the entrepreneurship study programs
and the business incubator of the Universidad Autonoma de Tamaulipas. In this sense, a general

* Se redacta en tlem pO pasado analysis of the offer of incentives and support for entrepreneurial activities to- Mexican
university students is presented. Additionally, a description of the ideal components of an

L N O CO ntie ne Sig I as o entrepreneurial study program is offered, as well as a comprehensive model for the promotion

of business start ups from the university, in order to serve as a guideline for the design of an

a b revi at uras efficient entrepreneurial formation program by universities in Mexico.
L4 . 7
* La version en in g I es y Ia Keywords: Entreprenewrship education; University business incubator; Institutional economic

theory; Universities; México.

version en espanol deben de i
tener el mismo contenido
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Introduction

d ) A ntece d e nte S Entrepreneurial formation in higher education has plaved a very important role in the
. development of programs to promote business start ups. The first university to implement this
b ) P | anteamiento d e | p ro b | ema kind of program was the Harvard Business School in 1947, when they created the first Master in
Business Administration (Katz, 2003). This program was followed by many other courses in

C) J u Stifi cac | é g] d e | e St u d | (0] ( C|t a I as several universities (Chicago University; Georgia State University), as well as by the creation of

specialized joumals (Entreprenewrship Theory and Practice; Entreprenewr; Entrepreneurship

co nt r| b uc i ones m a’ sre I evan te S) and Regional Development). These kind of programs have extended their popularity on to many

places, especially in North America, Europe, Oceania and Africa (Robinson y Haynes, 1991;

. . . : A1 - N . . ‘
d ) O bJ etIVO d e I ESt u d io Finkle v Deeds, 2001; Katz, 2003). Nevertheless, this has not occurred in the same manner in

Latin American countries, where a slower development has occurred.

. . L4
e) P reg u nta S d e inve Stlga cion The most important reason why it was chosen to focus on Mexico for the development of this

. 7 . . . study is because of the accelerated changes that this country has been experiencing during the
f) H | pOtes ISO p ro pOS Iclones ( p u ed en last years in the development of promotion programs for entrepreneurial activities in the
. universities. In prior years, these activities were least but curently the tendency has shifted
Ir en MT) towards a wide proliferation of institutional mechanisms to promote business Start ups. In this
tendency, universities have recurred to the development of study programs intended to build up

g) Est ru Ct ura d eI t ra baJ (o) d e the entlrepreneu.rial spirit in students and to provide them of the theoretical tools to generate
enterprises.
Investigacion

Some of the reasons for this change are the increasingly large problems faced by recently
graduated students in order to insert themselves into a labor market characterized by an excess
Introd UCCién supply of professionals!, low salaries, high informality and a stagnating rate of firm creation 2
accompanied by a low survival rate.

Lai ntrOd clageiiil nfO rma tres ele mentos m Uy ! The National Statistics (INEGI) informed that the unemployment rate for the month of April 2007 was

im po rtantes dentro de la investiga cion: El of 3.72% of the working population, which means that at that time there were 1.6 million unemployed
o oo q = . . 0.2 Mexicans. In January 2009 the rate grew to 3.0% to continue rising until reaching a 5.3% m April.
proposito, la importancia de la investigacion y ? According 1o, the Global Entreprencurship Monitor (GEM) (2006), the entrepreneurial activitiy in

. a Mexico 15t st pl f al of 42 1
el conocimiento actual del tema. i e 1t place of ol o 42 comis
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1. Busquedade la

. informacidn

. 2. Seleccion de los

. articulos |
. 3. Recoleccidn de articulos |
4. Organizaciony ’
. clasificacién de la

¢, Como se hace? . informacion.

Ayuda a construir un Marco teorico
_ . . (MT).

¢Para que sirve? Elabora un estado del
conocimiento.
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VN

Buscar informacion
previa que nos
permita conocer
mas a fondo los
descubrimientos vy
todo lo que se ha
escrito  sobre el

A) Busqueda de |a , tema, tanto  en

: Ny nuestro pais como
Informacion en otros paises.

+»*ldentificar modelos
conceptuales, teoriasy
variables a utilizar.

Objetivos de la Revision “»*Conocer los descubrimientos previos
de la Literatura. sobre el tema de estudio.

<*Familiarizarse con el tema.
«*Construccion del MT.




UNIVERSIDAD

AUTONOMA de

TAMAULIPAS

VERDAD, BELLEZA, PROBIDAD

Estructura Resumen Introduccién  Marco Teérico  Metodologia ~ Resultados ~ Conclusiones  Bibliografia Anexos
PN

El Marco tedrico es muy importante
ya que nos permite realizar un
trabajo de investigacion sustentado,
con justificacidn tedrica y con
hipdtesis o proposiciones bien
disenadas y respaldadas.

Para Identificar:
e Teorias Un buen Marco tedrico le da

- Modelos conceptuales Fiabilidad a nuestro estudio.
« Variables y factores

; El aspecto mas dificil al momento Para evitar el plagio, se recomienda tomar nota de las
Plaglo de realizar la revisién de la citas textuales que vayamos incluir en nuestro trabajo
de inv. Apuntando el autor, afio, la cita textual y la

literatura es no plagiar a los .
P'ag pagina de donde se extrae.

autores gue se cita.

Al citar en el documento a otro autor,
debemos considerar las normas de
referencia.




UNIVERSIDAD

AUTONOMA de

TAMAULIPAS

VERDAD, BELLEZA, PROBIDAD

Estructura Resumen Introduccién  Marco Tedrico  Metodologia Resultados  Conclusiones  Bibliografia Anexos

-

Formas de

escribir la A) C)

revision de Informacién + Referencia Autor + Fecha + Informacién
la literatura

B) C)
Informacion + NUmero de  Autor + NUmero + Informaciéon
Referencia
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Formas de
escribir la APA
revision de :
_ . *Chicago
la literatura ES“ IOS -Harva?d
*Otros.

Se recomienda poner especial atencion en el estilo que
recomiendan en la institucion que emite la convocatoria del
concurso o en la revista cientifica en donde se va a publicar
nuestro trabajo.

En caso de enviar un articulo derivado de su tesis, a una
revista cientifica 0 a un congreso para su ponencia, deberan
adecuarlo al estilo de redaccion que soliciten en los requisitos
de participacion.
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* Evitar el uso de términos
ambiguos

* Informar cdmo obtuviste los
organismo

* Se redacta en tiempo pasado

* Presenta una tabla de

« Estaseccion explicacomo descripcion de variables

se hizo la investigacion. * Se recomienda presentar una

 Debe aportar suficiente ficha técnica
* Informacion para que el TI
 puedavalidarse

Para ldentificar:

¢ Qué hiciste?
¢ Cuando lo hiciste?

¢ Como lo hiciste?
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Resultados

_ *Se presentan mediante
Se informa sobre los texto, tablas e

resultados de la ilustraciones

investigacion *Se puede presentar con
un apartado de discusion

*Se redacta en tiempo
pasado

Los cuadros para presentar las Tablas y Figuras deberan de
presentarse secuencialmente, con el titulo del cuadro, y la
fuente de referencia.
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Resultados ,
*Llena los espacios en blanco con NA

*No incluyas filas o columnas con los mismos datos en toda la tabla

*Si los porcentajes deben de sumar cien, asegurate de que sumen cien
*Usa el mismo grado de precisiéon en todos los datos (e.g. 35.00, 36.50 en
vez de 35, 36.50 etc.)

*Si la tabla es muy larga se debe continuar en la siguiente pagina indicando

Tablas

/Tahle 1. Information about universities that offer entrepreneurial promotion courses.

« NUmeroy titulo // Data %@
e Encabezado de las-—] Total universities lé] 50
columnas Public university > 50 25
* Encabezado de IaS/ eurship education (n=50) ;2 i-:;
filas Public university with entrepreneurship education (n=34) 53 18
e Cue rpo/ Private university with entrepreneurship education (n=34) 47 16

e Notasylineasde | —

definicion
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Conclusion
*Se deben de presentar

., consecutivamente y con

Conclusioén secuencialégica
*Se puede presentar una breve
discusioén de los resultados
encontrados
*Se debe mencionar el proposito
del estudio (recordarlo) los
métodos principales
*Los datos més sobresalientes
*Se menciona de forma
generalizada si se comprobaron
las hipotesis
sLa contribucion mas importante
*No repetir innecesariamente el
contenido del resumen
*Se presentan futuras lineas de
investigacion
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. Deberas seguir un estilo determinado para su redacciéon

. Se presentan por orden alfabética iniciando por el apellido del autor
principal

. No se permite el et al.

. Recordar que los libros, los articulos y las paginas web se presentan de

forma distinta en su redaccion pero de forma conjunta
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